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55171 | =&EAFDAn R (Research for the Master's Degree or| 1
. Seminar)
53004 | AFHIA A (The Practical Method of Research and| 2
Report)
53111 | AR/} e 3
(Human Resource Development and Management)
53139 | AP sI FxA FAl 3
(Organization Behavior and Creative Innovation)
53118 | =A}&A 9+ (Industrial Relation Study) 3
53141 | @At daade] A =H 3
(New Flexible Wage and Performance Management
System)
2 53156 | gy A (Leadership Study) 3
A 53108 | AALH G EZ(Advanced Production Management) 3
A 53145 | 342 (Supply Chain Management) 3
B 53103 | A9 JArZ2 A E(Management Decision Theory) 3
61154 TOC(Theory of Constraints) 3
53120 | EFF2 79 E(Advanced Quality Management) 3
53112 | A3 A &(Financial Accounting) 3
53122 | 4748 3] A& (Cost Management Accounting) 3
53159 | A3 AE(Tax Accounting) 3
53146 | FAF3]AE7(Advanced Financial Accounting) 3
53142 I3 A8 G (Study on Advanced Accounting) 3
53104 719 A FA A (Corporate Financial Policy) 3




53143 | auF#E(nvestments) 3
53123 | SdAAZAT(Study on Security Markets) 3
53162 | Al%AF(Financial Econometrics) 3
53163 | HAFHE(Derivative Securities) 3
53110 | "AE #EE7F(Marketing Management) 3
53144 | v}A"E Z=AFE 7 (Marketing Research) 3
53148 | aH|AY 557 (Consumer's Behavior) 3
55302 | #E=#2]E7H(Channel Management) 3
53164 | BAH=3A2E7Brand Management) 3
53106 | ==97% 874 (Global Business Environment) 3
53138 | =A74 G (International Management) 3
53147 | WA 9 F$7 9 E(Entrepreneur Business) 3
61131 2714 A (Research for the Best Corporation) 3
53116 | A&7 A (Study on Knowledge Management) 3
61147 | 2719749 A7(Study on Small Business| 3
Management)
53149 | A 9EA(Business Analysis) 3
53128 | ZAHH E(Researh Methodology) 3
53151 | ¥ 947+ (Trade Business) 3
53140 | 795 2(Management Strategy) 3
53152 | = A7 A8kl +(Studies in International Economics) 3
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O =A}#A A F(Industrial Relation Study)
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O dEA AH3AIYA 2 (New Flexible Wage and Performance Management System)
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O 739 9 ALZ A & (Management Decision Theory)

O TOC(Theory of Constraints)

t}

w7
O
T

O FEA7 Y E(Advanced Quality Management)

ol 23 71



O A %3] A & (Financial Accounting)
of WHEL IAGHE 7P QFo|&adA AFTT HFHoR JRE YA A, HistE 7
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O 971#8 3 AE (Cost Management Accounting)
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O A %3] A& (Tax Accounting)
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O AFAF3IAE7 (Advanced Financial Accounting)
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O 1F3IATAT (Study on Advanced Accounting)
ARl AubAQl W&o #Bsle] 1 o2 AAE BEFES FHoE sHly, 53] AF3 A,
A3 A L AFIA Y FHE AFEEFS AR A AFeh

O 7194 A %A 3 (Corporate Financial Policy)
dAi7id el AT Hxd 7IA7HA FUEE $15 A

L
=
AARH, MEA 5 8 ATA oA agel tal 474 858e

O IALFFAZ (Investments)

TAANFS T x, 7, Al 58 oldfsta, ALAGS THoR T AdARE, AA, S
Al A7 Sl tiel) Ak =3 =4, A9, e, FA 5 V1S FAYd By obyEt
228 FA 5] AdE HAN FAANGRFES AAEL olF FAo| R A&t TAFA
ob Ao &&= WS AR A A
O A %A% (Financial Econometrics)
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O A %@ E (Derivative Securities)
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O m"lAY & &7 (Marketing Management)
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O uA”Y ZAEZ (Marketing Research)
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O &2HAYEEF (Consumer’'s Behavior)
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O #% #8574 (Channel Management)
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O B #H=#3 57 (Brand Management)
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0 22873937 24 (Global Business Environment)
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O A7 9 A+ (International Management)
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ol &, th=A 7)o 24, A=, viARHE 2 FRAAS ATt AVIdY AdHE SAE
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O WA ¥ <47 9 E (Entrepreneur Business)
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0 2% %719 dF(Research for the best Corporation)
é‘l_

FH4E T AA FF 7199 AFEI(GE, SONY, MOTOROLA, JONSON&JONSONAHE FH
A S JQon AR & At PHES JA

O AAZAA94AF(Study on Knowledge Management)

B opgme Bys d4wMse fAgE vEHeln FEER AEE 2 A7 wA g A bt
AE = v SR F2ou FEAwd, ake 24, agla Hojd A S $84S <14
stal ol d JHde] THE =43} - AASEte] AUA ZIE WES st 24 0)9)9 dFS

O 5471979 <¥7(Study on Small Business Management)

Ta7IY A g9 BAdE Aot derng FAaUVIHY EFAS Y AYolEe] aF
Aok ol FAVIHe olfdS HUE A EHS BAdy FAle T AdHygEe
EE AGAgEY H2d gFEa e g2EHAY, gAYy EANAE 23T T o]
EA Favlde] AgadelA B4 - A - wS s

O 79 £ 24 (Business Analysis)

YA AuE BAn AN BAGNA 5UL YT £ dRE JIRUL o

O ZA}WH & (Researh Methodology)

A3 e A O] toolZ A T Aol ZAPEH O S APS 9 VHE AT
O F 9435 A+ (Trade Business)

Foo AFREAAE g4 AAE vtdoZ Offerdl AFE 2842 Negool o277 2] 4
= 2A 5 Sy F T FouAE *El AAE AEJA A5 g},
©) = E E(Management Strategy)

AN 719 AAdEAS G4 AalA AFe] dFHE S5 Ay S 9t A
st ZEWHog Vg HX Ay AAE HH GAAS A oy wye dua ddd
g5S A3kt

O A A A 8t T (management Strategy)
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